
Housing is Built with Ballots: 

A Year of Ballot Measure Victories in Review



Ballot Measures in 2022 Midterms

• NLIHC tracked nearly 100 measures

• New resources for affordable housing 
development, acquisition, and rehabilitation 

• ~$2 billion in bonds

• New fees and taxes, or reallocation of 
existing revenues 

• Major victories for tenant protections

• Voters approved measures to establish 
or strengthen rent stabilization in every 
community where they had the 
opportunity to do so 



The Momentum Continues in 2023!

• February 2023: Seattle, WA, passes Initiative 135 social 
housing program

• February 2023: Vancouver, WA, passes Affordable Housing 
Bonds

•May 2023: Ketchum, Sun Valley, and Hailey, ID, pass 
measures to dedicate half of revenues from existing tourism 
taxes to affordable housing

• June 2023: Portland, ME, fails to repeal existing 5% cap on 
rent increases



City State Ballot measure 

title

Ballot measure description

Boulder 

County

CO Affordable Housing 

Extension

Extend existing 0.185% countywide sales tax for funding affordable housing 

and supportive services

City of 

Boulder

CO Safe Zones 4 Kids Prioritize removing tents, propane tanks, and other prohibited items within 

500 feet of school property line or within 50 feet of multi-use path or 

sidewalk

Charlevoix MI Use of 229 Stover 

Road for housing

Whether to turn a city-owned vacant lot into affordable housing

Whitefish MT Community-

housing: resort tax

Designate 10% of 3% resort tax to be used specifically for community housing 

projects

Santa Fe NM Article 1818: High-

End Tax for 

Affordable Housing 

Ordinance

Establish a 3% tax on home sales over $1 million within city limits to support 

local Housing Trust Fund

Cincinnati OH Issue 24 Require 2024 ballot question on restoring earned income tax and investing 

revenues in affordable housing

Seattle WA Seattle Affordable 

Housing Levy

Renewal of expiring seven-year levy for affordable housing

Tacoma WA Tacoma Tenants’ 

Bill of Rights

Require more notice for rent increases, relocation assistance, ban evictions 

during winter and evictions of students & educators during school year



Today’s Panel

•Abram Diaz, policy director, Nonprofit Housing 
Association of Northern California

•Michael Daly, founder, East End YIMBY

•Tiffani McCoy, advocacy director, Real Change Homeless 
Empowerment Project (Seattle, Washington)

•Zach Martinez, policy advisor, Gary Community 
Ventures/Gary Advocacy LLC (Colorado)



Abram Diaz

Policy Director

Nonprofit Housing Association of Northern 
California



Michael Daly

Founder

East End YIMBY



2022 
General Election



Overview

•We dropped 9 pieces of mail 
starting October 18 through 
October 28th and ran 3 static 
digital ads from October 26 through 
November 8 for Shelter Island, East 
Hampton, and Southampton. 

•Additionally, we produced a print 
ad for 2 local papers. 



DIRECT 
MAIL



Role of Direct Mail
Mail strategy for the universe:

Reach a targeted 
audience of 

general election 
voters.

Use mail as a 
core medium. 

Introduce the Prop 3 ballot 
measure to voters in Shelter 

Island, Southampton, and East 
Hampton



Drop Date: 10/18 
Size: 8.5 x 11
Quantity: 15,175

Teachers_Southampton (YCH2207)



Drop Date: 10/18 
Size: 8.5 x 11
Quantity: 1,420

Teachers_Shelter Island (YCH2208)



Firefighter_Southampton (YCH2201)
Drop Date: 10/21 
Size: 6x11
Quantity: 15,175



Drop Date: 10/21 
Size: 6x11
Quantity: 6,947

Firefighter_East Hampton (YCH2203)



Drop Date:  10/25
Size: 8.5 x 11
Quantity: 15,175

Nurses_Southampton (YCH2204)



Drop Date: 10/25 
Size: 8.5 x 11
Quantity: 1,401

Nurses_Shelter Island (YCH2205)



Drop Date:  10/28
Size: 6x11
Quantity: 23,187

Together_All Towns (YCH2212)



DIGITAL



Role of Digital
Mail strategy for the universe:

Reach a targeted 
audience of 

general election 
voters.

Use digital as a 
core secondary 

medium. 

Introduce the Prop 3 measure 
to voters on Shelter Island and 

in Southampton, and East 
Hampton



Run Date: 10/26-11/8

Programmatic
Total Impressions:  325,986 
Total Clicks: 210
Total CTR: 0.07%

Teachers Digital (YCH2215)



Run Date: 10/26-11/8

Programmatic
Total Impressions: 304,343
Total Clicks: 212
Total CTR: 0.07%

EMT Digital (YCH2216)



Run Date: 10/26-11/8

Programmatic
Total Impressions: 324,095
Total Clicks: 229
Total CTR: 0.08%

Firefighters Digital (YCH2218)



Print  DESIGN



Drop Date:  10/23
Size: 10.875” x 20.5” & 13.667” x 20.917” 

Print Ad (YCH2213)



THANK YOU!
IT WAS A PLEASURE WORKING WITH YOU FOR THE 

GENERAL ELECTION, AND WE HOPE TO WORK WITH 
YOU AGAIN IN THE FUTURE. 

FOR QUESTIONS AND COMMENTS, EMAIL JOE FULD 
AT JFULD@THECAMPAIGNWORKSHOP.COM



Tiffani McCoy

Advocacy Director

Real Change Homeless Empowerment 
Project



Housing is Built with Ballots

A Year of Ballot Measure Victories in Review

February 2023 Special Election in Seattle, WA



Zach Martinez

Policy Advisor

Gary Community Ventures/Gary Advocacy 
LLC



Online Resources: 
www.ourhomes-ourvotes.org 

http://www.ourhomes-ourvotes.org/


Questions?

Email: ccooperman@nlihc.org 

mailto:ccooperman@nlihc.org
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